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American Apparel

The progressive specialty retailer chooses green for its new Hell’s Kitchen store.

American Apparel prides itsell on doing the right
thing. The specialty retailer's “sweatshop-free”
manufacturing environment, U.S.-made mer-
chandise and support for immigrants’ rights have
placed it at the forefront of social movements.
Now the company is bringing that social
consciousness to its store environment. Jordan
Parnass Digital Architecture (JPDA), the retail
design and branding firm in Brooklyn, N.Y, that
designs American Apparel’s stores, suggested
taking the retailer's new location on the West
Side of Manhattan in'a sustainable direction
But designers wanted to go eco-friendly
without screaming green. “There's a difference
between changing out vour palette to look

green and actually incorporating sustainable

practices,” says Darrick Borowski, creative
director ar JPDA. "All those things that look
green on the surface can be just as harmful as
what they're replacing. We were more inter-
ested in proving that we could tell any visual
story and do it responsibly.”

The retailer's signature white store with
aridwall systems and large graphics remains.
But incandescent track lighting has been
swapped for energy-efficient compact fluores-
cent lamps: recveled tiles and locally sourced
wood that's certified by the Forest Stewardship
Council cover the floor: and the storefront sign
is illuminated with LED lighting.

JPDA and American Apparel anticipate

LEED Gold Certification.
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